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Formation of competitive relations in Ukraine poses demands for modern
market players to react to such an objective market phenomenon as competition and
to ensure the competitiveness of their products.

Achieving competitive status by a business i1s now directly connected with the
promotion of its products to specific groups of consumers and depends on the
completeness in meeting their requests. Competitiveness of products is a consequence
of the functioning of a competitive enterprise.

Analysis of scientific sources shows that competitiveness of products means
conformity of the goods with market conditions, specific requirements of consumers
not only by technical, economic and other characteristics, but also by commercial
terms of their implementation (price, terms of delivery, sales channels, service, etc.).

Considering the essence of products’ competitiveness, the following aspects
should be emphasized: the competitiveness of the goods can be determined only by
their comparison with other goods; competitiveness reflects the difference of given
product from the competitor's product by the degree of satisfaction of specific
consumer needs; in addition to qualitative indicators, consumer's expenses for the
purchase and the use of the product to meet their needs are also taken into account.

In order to accurately assess and comprehensively examine the category of
competitiveness, it is advisable to distinguish its parameters and indicators.
Parameters of competitiveness - quantitative characteristics of the product properties,
which include specific features of assessment of its competitiveness. There are
several groups of competitiveness parameters: technical, economic, regulatory (of
different types).

Competitiveness indices - a set of criteria for systemic evaluation of the
quantitative level of competitiveness, based on competitiveness parameters (price,
cost, yield, power, etc.). Competitiveness is characterised by a set of qualitative and
economic indicators.
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General rules for assessing the competitiveness of products include: analysis of
the market; study of competitors in production and sale of similar goods; selection
and justification of the most competitive analogue product as a reference base;
determination of the required groups of parameters that have to be evaluated;
establishing a set of indicators for the corresponding groups of parameters; selection
of calculation methods, determination and analysis of aggregated indices by product
groups; calculation of the integral indices of the goods competitiveness; development
of measures for increasing of products competitiveness and optimizing them with the
consideration of costs.

Competitiveness of the product should be studied and assessed systematically
and continuously, in close connection with the stages of the goods production and
realisation in order to timely fix the moment of decline in competitiveness and make
appropriate decisions.

Obtaining of a competitive advantage depends on efficiency of the use of factors
of competitiveness.

All factors can be divided into the following groups: the main factors; providing
and supporting factors; management factors.

The main factors include processes that determine production and sales. That
means that at the input of the production system there are flows of labor, material,
technological and technical resources, as well as programs and plans of management
processes. The output is the final product of a certain quality, quantity and
assortment, serving as an input for its realization.

Providing factors include financing, supply, energy supply, personnel
reqruitment. Supporting factors include maintenance and repair of the equipment and
development of business infrastructure.

Management factors determine such schemes, where the input is information,
and the output are the parameters of different processes and resources that help to
form the strategy of the company.

Examination of the influence of changes in certain competitiveness parameters
makes it possible to objectively assess its level and helps to determine the future
strategy. Factors that shape the competitiveness of a business include: factors that
shape the company's competitive advantages in the production of products (quality,
price, etc.); factors that are formed depending on the level of the entity.

The whole set of methods for assessing the competitiveness of enterprises in
modern conditions can be put into the following groups:

1. Traditional competitive product evaluation method involves the calculation of
individual and group indices.

2. Manufacture approach is based on estimation of the sale profitability of
specific products and their market share.

3. Matrix methods, which are based on construction and analysis of two-
dimensional matrices. These matrices are built by the principle of coordinate system,
one of the axes represents indicators of the assessment of the state or prospects of
industry market development, strategic area of management, and the other -
indicators of competitiveness of their respective business areas.

4. Marketing approach, which involves taking into account not only the
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consumers’ requirements to the characteristics of products, but also assessment of a
set of factors that determine effectiveness of all marketing activities of the company.
These factors include supply chain efficiency, organization and warranty services,
reputation of the business etc [2].

The competitiveness of product is assessed with the following measures:
comprehensive study of the external market equirements (based on analysis of
dynamics of quality of products sold on it); development of primary directions of
product manufacturing that are in demand; evaluation of sales prospects (when
entering foreign markets) and formation of the export structure; setting prices for
products; product certification; preparation of advertising of products.

For businesses, competition is compulsory, because it forces them to constantly
improve the quality of products or services under a threat to be crowded out of the
market. In today's market conditions of business management, in order to improve the
competitiveness of company products, it is necessary to: reorient to the innovative
way of developing of the Ukrainian economy and create appropriate conditions for
preservation and use of domestic scientific and technical potentials; form and
implement state, branch, regional and local innovation programs aimed to increase
the competitiveness of companies; realization of structural changes in economic
complex of regions on the basis of introduction of an investment-innovative model,
taking into account the peculiarities of the potential of each of them; create a suitable
business environment and implement the corporate strategy of national enterprises,
which involves updating material and technical bases and introducing advanced
production technologies; assist in attracting additional investments, including foreign
ones, for the modernization of production and increasing the competitiveness of
products, while ensuring the conformity of investment forms with the amount of
financing; further development of entrepreneurship, especially small and medium-
sized businesses, increasing their competitiveness through the application of cluster
models; improvement of the standardization system and qualitative indicators of
products, which may ensure their competitiveness on domestic and foreign markets

[1].
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Memoovl OYeHKU, NYMU NOBbIULEHUS KOHKYPEHMOCNOCOOHOCMU NPOOYKYUU U NPEONPUAMUS.

Konxypenmocnocobnocms npodykyuu o3Hauaem coomeemcmeue moeapa YclosusmM pPoiHKd,
KOHKpemHUM mpebosanusm nompeoumeneu.

Ilapamempvi KOHKYPEHMOCHOCOOHOCMU — 3MO KOJIUYECMEEHHble XAPAKMeEPUCMUKU CBOUCME
moeapa, Komopbule Y4umvl8aom ompaciesvie 0COOeHHOCMU OYEHKU €20 KOHKYPEHMOCNHOCOOHOCMU.

Ilokazamenu KOHKYPEHMOCHOCOOHOCMU — 2MO COBOKYNHOCMb — CUCMEMHBIX Kpumepues
KOIUYECMBEHHOU OYEHKU YPOBHA KOHKYPEHMOCHOCOOHOCMU, Komopbie 6a3apylomvcsi Ha
napamempax KOHKypeHmocnocoOHoCmu.

Memoovl oyeHKU KOHKYPEHMOCHOCOOHOCMU MOMNCHA 00beOUHUms 6 maxue 2cpynnbi:
MPAOUYUOHHBLL MEMOO, NPOUZBOOCEEHHDLI NOX00, MAMPUYHE MEMOObL, MAPKEMUH208bLU NOXOO.

Knwuosvie cnoea: KoHKypeHmMocnocoOHocmb  HPOOYKYuU, KOHKYPEHMOCHOCOOHOCHb
npeonpusimusi, NOGblUUEHUE KOHKYPEHMOCHPOCOOHOCMU.
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